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Of all the policies an organization has in place, its code of conduct is perhaps the most important. As 
the foundational document of your ethics and compliance program, we understand the critical role your 
code plays in preserving an ethical culture. We’re committed to making your code both comprehensive 
and powerful. 

NAVEX Global’s team of experienced senior advisors, designers, graphic artists and professional writers become part of  

your team as they produce informative and inspiring code that is truly reflective of your organization’s values.

Our codes cover:

 » Relevant risk areas for your organization and your industry;

 » How to effectively communicate your organization’s 

expectations and your employees’ responsibilities; and

 » Information in a clear, understandable and compelling way.

Your code should be an authentic expression of what your 

organization is and what every employee should expect of 

themselves and others.  The message it conveys and the way 

that it is presented are both critical for your organization’s 

overall culture.  A strong code must be clear and assertive as  

it provides an authentic representation your organization’s  

core standards. 

For more than 20 years, NAVEX Global has written and designed many of the most widely admired and imitated codes  

for organizations across a range of industries.

Agile Code of Conduct

Cox Communications:  
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Awards Won:

Our Approach to Code of Conduct Development:
 » Easy to Read, Easy to Understand 

• We produce codes that influence behavior and address the issues your employees face on a day-to-day basis.  

We write in a way that complements your organizational culture and reflects your employee demographics.

 » Engaging for the Employee

• Created by award-winning experts, our high-impact designs draw employees’ attention to key points, with  

rich iconography and helpful learning and comprehension aids including call-out boxes, pull-quotes for added  

emphasis, and industry-specific questions and answers.

 » Reach Your Global Audience 

• We can translate your code into any language and ensure sensitive to cultural, national and regional nuances  

and that all employees—in every location where you operate—have access to the information they need.

 » Comprehensive Communications Planning 

• Our team of communications professionals have decades of experience partnering with our clients to develop 

successful communications campaigns tailored to the organization and its culture. We work with you to not only 

produce your code, but also to launch it and support it with ongoing communications and training.

Agile Code of Conduct Development Process:

PRINT & DESIGN 
EXCELLENCE

THE 22ND ANNUAL

Discovery
• Benchmarking

• Resource Gathering

• Analysis

Design
• Design Proofs

• Board Review 

• Approval

Prototyping
• Content Organization

• Design Prototype

• Branding

Production
• Proofreading

• Formatting  
Deliverables

Writing
• Content Drafts

• Stakeholder Review

Translation
• Translation to Target 

Languages

• Delivery of Final 
Translations
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ABOUT NAVEX GLOBAL

NAVEX Global’s comprehensive suite of ethics and compliance software, content and services helps organizations protect their people, 
reputation and bottom line. Trusted by 95 of the FORTUNE 100 and more than 12,500 clients, our solutions are informed by the largest 
ethics and compliance community in the world. 

© 2016 NAVEX GLOBAL, INC. ALL RIGHTS RESERVED. 04 27 16
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Code of Business Conduct

A Message from 
Gary McGann, 
Group Chief 
Executive Officer 
As a world leader in the design and 
manufacture of paper-based packaging, 
our Group employs in excess of 38,000 
employees operating in more than 30 
countries. Our people are the cornerstone 

of our business and the key point of differentiation from our competitors. 
How we act individually and as a Group speaks to who we are and what 
others have come to expect from us. Our continued success depends on 
whether the actions we take and the decisions we make are not only legal, 
but ethical.  

Our Code of Business Conduct, which has the approval and full support of 
our Board of Directors, is fundamental in this respect. It provides a guide 
to the legal and ethical responsibilities we share as members of the Smurfit 
Kappa family and points us to the information and the resources we need 
to exercise sound decision-making on the job. 

Integrity is the responsibility of every employee in every location. I rely on 
you to be familiar with our Code and our Group policies, to apply them 
every day to the work that you do and to ask questions if you are ever 
unsure of the proper action to take. If you are ever uncomfortable either 
with speaking with your manager, your local HR representative, or using 
the dotted-line reporting, please raise your concerns with someone at the 
Group. The Resources chart at the end of our Code can direct you to people 
and policies that can help you.

Remember, your commitment to our Code and our Basic Principles helps 
others to know us as a Group that not only operates around the world, but 
does so ethically, honestly and with integrity. Thank you for doing your part. 

 
Gary McGann
Group Chief Executive Officer

Code of Business Conduct

The Walt Disney Company
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1 integrity: Our Standards

We do what’s 
right and take 

responsibility for our 
actions to protect our 
guests, our audiences, 

our consumers and 
our shareholders.

Why We Have Standards of Business Conduct
 
The connection we share with people around the 
world through the content, entertainment and 
experiences we offer is a privilege, one we must 
never take for granted. We recognize that our 
continued success depends upon a commitment 
to conduct business with honesty, integrity and in 
compliance with the law everywhere we operate. 

Our Standards of Business Conduct (or “Standards”) 
are a reflection of that commitment and provide you 
with the information you need to do the right thing 
on the job and preserve the reputation we have 
earned as an ethical company. 

Keep in mind, no document can address every 
situation you may possibly face in your everyday 
work. We rely on you to use these Standards as well 
as your good judgment to guide your behavior and 
to ask questions if you are ever unsure of the proper 
course of action. 

Who is required to follow the Standards 

Our Standards apply to all Cast Members 
and employees (including temporary, part-
time and seasonal employees) as well as 
others who are identified with our Company 
as acting on its behalf. 
 
What the Standards Mean for You
 
As a Cast Member or employee, you have a 
responsibility to:
 
•  Act with integrity and honesty on the job.
•  Comply with all applicable laws and 

regulations in performing your duties.
•  Be familiar with the Standards, follow 

them at all times and seek help when you 
have a question.

•  Share concerns about any conduct that 
violates our Standards.

We are committed to compliance with our 
Standards. Anyone who violates them is 
subject to disciplinary action, up to and 
including termination. Remember, one of the 
best resources for solving an ethical dilemma 
is your conscience. If an action you’re 
contemplating feels dishonest, unethical or 
illegal, it probably is.  

If you are a supervisor, you have a 
greater level of responsibility. We look to 
you to model ethical behavior and promote 
a workplace where Cast Members and 
employees feel comfortable coming forward 

“ Yesterday, my 
supervisor asked me 
to do something that 
violates our Standards. 
I’m not sure what  
to do ….”  
You have a 
responsibility to comply 
with our Standards, 
even if your supervisor 
asks you to do 
otherwise. No one – not 
even your supervisor – 
has the authority to tell 
you to do something 
illegal or unethical. 
Talk to someone else in 
management or contact 
your Human Resources 
representative, The 
Guideline or the Legal 
department for help.

Standards of Business Conduct

Not sure? Ask yourself:  
• Is it legal?
•  Does it comply with our 

Standards?
•  What would someone I 

respect say about my  
actions?
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 Integrity  20
 We embrace diversity.
 We promote equal opportunity and fair treatment. 
 We support a free and open marketplace.
 We don’t give or receive bribes.
 We understand the rules about doing business with governments.
 We don’t tolerate fraud.
 We don’t trade on inside information.
 We comply with import and export laws. 

 Teamwork 36
 We don’t tolerate harassment.
 We work to maintain a safe and healthy workplace.
 We promote a substance-free TE. 
 We protect company assets and property. 
 We are careful in communicating about our company.

 Accountability 48
 We avoid conflicts of interest.
 We understand the rules about gifts and hospitality.
 We safeguard company information. 
 We are accurate in our recordkeeping.

 Innovation 60
 We are good corporate citizens and respect human rights.
 We value our place in the global community. 
 We respect each other’s rights as citizens.
 We are responsible in our use of social media.
 We think creatively in all aspects of our job.
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Our Mission
The Smurfit Kappa Group strives to be a 
customer-oriented, market-led Group where 
the satisfaction of customers, the personal 
development of employees and respect for local 
communities and the environment are seen 
as being inseparable from the aim of creating 
value for the shareholders.

Dear Fellow Disney Team Member,

Throughout the years, we have earned the trust 
of guests, audiences, consumers and shareholders 
because of our commitment to high standards in 
everything we do, everywhere we operate. Integrity, 
honesty, trust, respect, playing by the rules, and 
teamwork – these define not only the operating 
principles of our Company, but also the spirit of our 
diverse global workforce and how we function.  

Our Standards of Business Conduct provide the 
information, the resources and the tools necessary to 
conduct ourselves ethically and in compliance with the 
law. As a Cast Member or employee you are expected 
to read and be familiar with the Standards and to use 
them to guide the way you act. 

Always remember that in every interaction, you are 
the face of our Company. Act responsibly in all of your 
professional relationships, in a manner consistent with 
the high standards we set for our business conduct, 
and speak up whenever you have a question or 
concern. As we continue to create Disney Magic, make 
sure your actions reflect your pride in yourself, those 
you work with and the Company.

 

Robert A. Iger 

an unparalleled 
Commitment …

You have the right and the responsibility to protect our 
Company from conduct that can threaten our day-to-day 

operations, our reputation and our future growth. 

The Guideline 
is a resource for employees and Cast Members to  

1) report questionable activities – including questionable 
accounting or auditing matters; 2) report complaints 

regarding the Company’s accounting, internal accounting 
controls or auditing matters; 3) ask for guidance on any 
business conduct-related issue; or 4) make the Company 
aware of any suspected unethical or illegal conduct, or 

violation of our Standards of Business Conduct or of any 
other Company policies. 

 
Cast Members and employees in the united States  

and Canada, may report online:  
www.disneyguideline.com 

 
or call anytime, day or night: 

800-699-4870 

(Hearing impaired: ttY 877-576-2569)

Concerns are addressed promptly and fairly. Our 
Company does not tolerate any form of retaliation 
against anyone who makes a good faith report of 

potential misconduct or helps with an investigation. 
Reports are accepted anonymously  

where permitted by law.

Speak up
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Yahoos,

Yahoo! is the place where millions of people go to see what 
is happening with the people and the things that matter to 
them most. We must do everything possible to continue to 
earn and keep their trust. Our conduct must always reflect 
Yahoo!’s values, demonstrate ethical leadership and uphold 
Yahoo!’s reputation for integrity.

We are committed to the highest standards of business 
conduct in our relationships with each other, our users, our 
stockholders and our customers, suppliers and partners. 
This Code of Ethics applies to all Yahoos and provides the 
information necessary to fulfill our obligations to act with 
integrity and in compliance with the laws and regulations 
that affect our business. 

All Yahoos are expected to conduct themselves in 
accordance with the spirit as well as the

letter of this Code of Ethics and always maintain the 
highest standards of integrity when conducting Yahoo! 
business. If you are ever unsure of what to do – please ask!

Yahoo!’s Ethics and Compliance Office (ECO) is responsible 
for overseeing compliance with this Code of Ethics and is 
available to answer your questions and receive reports of 
suspected ethics and compliance issues. You may contact 
the ECO utilizing any of the methods below:

Phone: 408-349-3059 

Email: eco@yahoo-inc.com

IntegrityLine: 1-888-47-Yahoo (1-888-479-2466)

Website: integrityline.yahoo.com

Let’s make sure we continue to Win with Integrity!

Winning with Integrity
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INTEGRITY
We must demand of ourselves and of each other the highest standards of individual 
and corporate integrity. We safeguard company assets. We comply with all laws and 
company policies. We are dedicated to diversity, fair treatment, mutual respect and trust. 

ACCOUNTABILITY
We honor the commitments we make and take personal responsibility for all actions and 
results. We create an operating discipline of continuous improvement that is an integral part 
of our culture.

These values define 
the character of  
our company.

TEAMWORK
We foster an environment that encourages innovation, creativity, excellence and results 
through teamwork. We practice leadership that teaches, inspires and promotes full 
participation and career development. We encourage open and effective communication 
and interaction.

INNOVATION 
We recognize that innovation is the foundation of our business. We challenge ourselves to 
develop new and improved ideas for all that we do. We encourage, expect and value creativity, 
openness to change and fresh approaches.

 OUR VALUES

Smurfit Kappa Group
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Smurfit Kappa Group

CODE OF BUSINESS CONDUCT
Excellence in products, services and relationships

Smurfit Kappa Group 
Beech Hill
Clonskeagh
Dublin 4, Ireland
+353 1 202 70 00
www.smurfitkappa.com
May 2012
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“In the end, the quality and integrity of our people and product  
is paramount to us – it’s more important than anything we do.” 

– Robert A. Iger

Winning with Integrity
Yahoo!’s Code of Ethics

Connecting with Our Values 
TE CONNECTIVITY GUIDE TO ETHICAL CONDUCT

Newell-Rubbermaid:  
Growing with Integrity

Smurfit Kappa:  
Connecting with Our Values

The Walt Disney Company:  
Standards of Business Conduct

Yahoo!:  
Winning with Integrity

TE Connectivity:  
Connecting with Our Values

Dell:  
How We Win

Introduction

1.1 About our Code of Conduct
1.2  Dell’s ethical principles 
1.3  Additional responsibilities for leaders

Our commitment to our people

2.1  Raising issues and concerns
2.2  Investigating and addressing concerns 
2.3  Diversity, equal opportunity and respect
2.4  Compensating team members fairly and lawfully
2.5  Preventing harassment
2.6  Ensuring a non-violent workplace
2.7  Maintaining a drug-free and alcohol-free workplace
2.8  Respecting team member privacy
2.9  Communicating responsibly
2.10 Workplace health and safety

Our commitment to our shareholders

3.1 Integrity of financial statements and regulatory filings
3.2 Avoiding conflicts of interest
3.3 Avoiding insider trading 
3.4 Preventing theft and fraud
3.5 Giving and accepting gifts and entertainment
3.6 Using information technology and other resources 
3.7 Safeguarding our intellectual property and confidential information

3.8 Effective records management
3.9 Responsible travel and entertainment
3.10 Speaking on Dell’s behalf
3.11 Contracting authority 

Our commitment to our customers 

4.1 Providing safe and dependable products
4.2 Keeping our promises to our customers
4.3 Protecting customer personal data and privacy 
4.4 Compliance with government contracting requirements

Our commitment to our partners, communities and planet 

5.1 Anti-bribery and anti-corruption
5.2 Political contributions and activities
5.3 Fair competition 
5.4 Respecting the intellectual property of others
5.5 Preventing money laundering and terrorist financing
5.6 Charitable contributions and activities 
5.7 Compliance with trade laws
5.8 Protecting the environment
5.9 Promoting human rights

A final word 

Ethics and compliance resources

Contents

“ Winning with integrity 
means we operate 
legally and ethically, 
everywhere we are and 
in everything we do.”

–Michael Dell

How
we
win

Our Code  
of Conduct
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